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Proceeding  On  with 
Lewis  and  Clark 

Filmmaker  Ken  Bums  made  PBS  TV 
history  in  1991  when  his  Civil  War 
series  shattered  the  record  for  PBS 
viewer  ratings.  This  year's  November 
4-5  broadcast  of  Bums'  Lewis  and 
Clark  documentary  came  in  a  strong 
second  and  surpassed  the  ratings  of  all 
the  other  Bums'  documentaries  that 
have  followed  the  Civil  War  series. 

The  actual  Nielsen  ratings  for  the 
Lewis  and  Clark  program — which 
received  financial  support  from  Travel 
Montana — will  not  be  known  for  a 
month  of  so,  but  reports  from  local 
markets  are  quite  good.  Ovemight 
ratings  indicate  that  2  to  5  times  the 
normal  number  of  viewers  were  tuned 
into  PBS  stations  for  the  two-night, 
four-hour  program.  One  PBS  official 
said  the  most  amazing  statistic  is  the 
strong  ratings  both  nights  of  the 
program.  Typically,  a  TV  series  loses 
20%-30%  of  its  viewers  after  the  first 
night,  but  the  Lewis  and  Clark  docu- 
mentary viewer  numbers  held  steady 
throughout. 

Documentary  video  orders  have 
exceeded  projections  and  each  video 
includes  a  Travel  Montana  response 
card.  Travel  Montana  provided  PBS 
with  15,000  response  cards  and  wUl 
be  printing  another  mn  of  cards  to 
keep  up  with  demand  for  videos.  In 
addition  to  the  response  cards,  the 
video — as  did  the  broadcast  program — 
opens  and  closes  with  an  audio 
invitation  to  visit  Montana  and  a 
visual  display  of  Travel  Montana's  toll 
free  travel  information  phone  number: 
1-800-VISIT  MT  (847-4868). 

"The  number  of  phone  calls  gener- 
ated by  the  program's  broadcast  were 


not  huge,  but  we  expect  more 
response  from  the  video  sales  because 
of  the  cards  and  the  easier  access  video 
owners  will  have  to  Travel  Montana's 
contact  information,"  said  Travel 
Montana  Director  Matthew  Cohn. 

As  a  follow-up  to  the  Burns  film. 
Travel  Montana's  statewide  "Lewis  & 
Clark's  Montana  Journey"  brochure  is 
out  and  being  distributed  to  potential 
visitors.  A  Lewis  and  Clark  page  on 
Travel  Montana's  website  is  in  the 
works.  A  Lewis  and  Clark  theme  ad 
will  be  part  of  the  state's  print  cam- 
paign in  the  coming  year.  And  the 
Travel  Montana  staff  will  be  working 
with  the  governor-appointed  Lewis 
and  Clark  Bicentennial  Commission. 
Like  the  expedition,  we  proceed  on. 


Is  There  Really  Visitor 

Interest  In  Lewis  and 

Clark  Trail  Travel? 

Although  the  bicentennial  of  the  Lewis 
and  Clark  Expedition  is  still  seven  years 
away,  "Lewis  and  Clark"  and  the  "Corps 
of  Discovery"  are  now  buzzwords 
around  the  nation.  Author  Stephen 
Ambrose  sparked  a  flame  of  interest 
with  his  bestseller,  Undaunted  Cour- 
age, and  the  Bums  film  added  fuel  to 
the  fire.  More  fuel  is  coming  with 
National  Geographic/ABC  TV  teaming 
up  on  a  Fall  1998  documentary  based 
on  Ambrose's  book. 

Some  worry  that  the  Lewis  and  Clark 
"fire"  may  die  out  before  the  bicenten- 
nial celebration  ever  begins.  Pacing  may 
be  required,  but  the  interest  in  Lewis 
and  Clark  is  here  now.  A  recent  Travel 
Montana  survey  found  that  almost 
75%  of  those  responding  to  Montana's 


1997  TV  ads  were  "very  or  somewhat 
interested"  in  doing  a  Lewis  and  Clark 
theme  vacation. 

So,  what  is  a  tourism  business  to 
do?  Make  hay  while  the  sun  shines 
and  don't  forget  to  invite  your  Lewis 
and  Clark  visitors  back  for  Montana's 
expedition  bicentennial  celebration 
years,  2005-2006. 


Promoting  A 

Two-Nation  Vacation: 

Alberta/Montana 

Step  2 

Last  spring,  Montana  and  Alberta 
kicked  off  a  marketing  partnership  with 
the  release  of  the  Alberta/Montana 
Discovery  Guide,  a  350-page  directory  to 
more  than  500  heritage  sites  in  the 
region.  In  1998,  the  partnership  will 
market  Montana  and  Alberta  as  the 
perfect  choice  for  a  two-nation  vacation. 
The  campaign  involves  print  advertis- 
ing, publicity  efforts,  internet  activity 
and  Discovery  Guide  sales. 

Travel  Montana's  Consumer  Mar- 
keting Manager  Suzanne  Elfstrom  says 
the  1998  marketing  plan  will  focus 
primarily  on  promoting  travel  to  the 
state  and  province;  sales  of  the 
Discovery  Guide  will  be  a  secondary 
goal.  The  print  advertising  effort  will 
involve  Alberta/Montana  ads  in  eight 
US  magazines  and  four  Canadian 
publications.  The  selected  magazines — 
history  and  auto  travel  focus — have 
been  good  performers  for  the  region's 
tourism  marketing  efforts.  The  public- 
ity component  involves  book  reviews 
and  stories  about  the  Discovery  Guide 
along  with  the  region's  heritage/ 
cultural  tourism  opportunities.  The 
guide  and  the  region's  tourism 
opportunities  will  also  be  highlighted 
on  an  Alberta/Montana  website  that 
will  Unk  to  the  partnerships'  websites. 
Banner  ads  may  be  placed  on  history- 
specific  websites. 

The  Alberta/Montana  Partnership  is 
a  three-year  tourism  marketing  effort 
involving  seven  public  and  private 
entities  from  Alberta  along  with 
Travel  Montana  and  the  Montana 
Historical  Society. 


Flathead  Valley 

Community  College: 

New  SUPERHOST 

Program  Provider 


SUPERHOST 


Travel  Montana  and  Flathead  Valley 
Community  College  (FVCC)  in 
Kalispell  have  teamed  up  to  provide 
Montana's  business  community  with 
SUPERHOST  training  for  their 
employees.  Under  a  contract  with 
Travel  Montana,  FVCC  will  handle 
the  day-to-day  management  of  the 
state's  SUPERHOST  program  and 
schedule  training  sessions  around 
the  state. 

Although  the  program  is  moving 
out  of  Travel  Montana's  offices,  it  v^ll 
be  in  familiar  hands.  Longtime 
SUPERHOST  trainer  Jeri  Mae  Rowley 
will  be  managing  the  program  for 
FVCC  where  she  is  an  instructor.  Jeri 
Mae  is  committed  to  continuing  the 
program's  first  class  operation  and 
making  it  available  to  businesses  and 
organizations  across  Montana  through 
certified  trainers. 

If  you  are  interested  in  scheduling  a 
SUPERHOST  session  or  want  more 
information  about  the  program, 
contact  Jeri  at  FVCC,  406-756-3862. 


Group  Tour  Operators 
Looking  West 

Travel  Montana's  Group  Travel  Program 
staff,  Pam  Gosink  and  Marlee  Iverson, 
led  a  20-member  state  delegation  to  the 
National  Tour  Association  Convention 
in  Tampa,  Florida,  in  November.  Marlee 
reports  that  she  and  Pam  met  with  over 
80  tour  operators,  many  of  whom  were 
interested  in  adding  a  Montana  product 
or  looking  "Out  West"  for  something 
new  to  offer  their  customers.  Lewis  and 
Clark  theme  package  tours  were  a 
common  discussion  topic. 

The  Montana  delegation  hosted  150 
tour  operators  at  a  "Montana  Night" 
dinner  gathering  aboard  the  tour  boat, 
Starlite  Princess.  One  of  the  guests. 
Sherry  Devilbiss  of  My  World  Travel 
in  Wilmington,  Delaware,  won  a  trip 
to  Montana. 

If  you  want  more  information  about 
the  NTA  gathering,  contact  Marlee 
Iverson  or  Pam  Gosink  at  Travel 
Montana,  444-2654. 

Award  Winners: 

Montana  Film  Office  & 

Gallatin  Gateway  Inn 

Check  out  the  Dec/Jan  issue  of  Travel 
Holiday  and  you'll  find  Montana's 
Gallatin  Gateway  Inn  near  Bozeman 
listed  as  one  of  the  nation's  "50  Best 

Alternative  accessible  formats  of  this  document 
will  be  provided  to  disabled  persons  on  request. 


Kept  Secrets."  A  secret  no  more! 
Congratulations. 

Montana  Film  Office  Manager  Lonie 
Stimac  returned  from  the  recent 
Association  of  Film  Commissioners 
International  marketing  competition  in 
Newport  Beach,  California,  with  an 
award.  The  Montana  Film  Office's  two- 
color  Montana  location  ad  campaign 
developed  by  Wendt  Advertising  took 
second  place  in  the  2-  to  4-color  state/ 
province/region  ad  competition. 


Travel  Montana 
Calendar 

December 

8  Lewis  &  Clark  Bicentennial 

Commission  Meet,  Helena 
Holiday  Greetings  To  All! 

January 

Welcome  to  the  New  Year! 
7-12    The  Big  50  At  The  Big  Mountain 

Media  Tour,  Glacier  Country 
11-15  West  Yellowstone  &  More 

X-Country  Ski  Tour, 

Yellowstone  Country 

To  our  readers:  In  order  to  better  serve  you, 
please  contact  us  if  your  address  has  changed, 
or  if  you  are  receiving  duplicate  copies,  or  if 
you  no  longer  want  to  be  on  the  list  to  receive 
Travel  Update. 
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